






The Results

AMI accomplished a successful jump start for the sales of its new products and 

created a level of excitement previously unseen at other releases via tradeshow.  

Unlike tradeshows, AMI competed with no one else for the time and attention 

of 1000 captivated audience members for the duration of the 90 minute 

broadcast. In a world where time is money, this 90 minute broadcast investment 

more then paid off.

Beyond their expectations, the archive of the event actually went viral 

when word of its impressive, live roll-out spread across its industry.  (www.

amientertainment.com/livewithami)

AMI’s hybrid event success was featured in a respected industry publication 

which stated “Perhaps as far-reaching as Megatouch Live itself is the way AMI 

might be launching products in the future.” *   

AMI President and Chief Executive Mike Maas described “Live With AMI” as 

a virtual trade show that needs only four hours for a major product launch 

compared to four days at a conventional show. “This is the first time a virtual 

trade show broadcast has ever happened on this scale in the coin-op industry,” 

Maas noted.

*Source: Vending Times Magazine, Vol. 51, No. 10, October 2011,  
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